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Abstract

This paper aims to examine the influence between marketing mix, namely,
product, price, place, promotion and buying decisiontowards ready-to-eat food in
convenience stores. The present study examined survey data from 600 customers to buy
ready-to-eat food in convenience stores in Phuket. Using multiple regression analysis
technique was used to test the relationship. The results finding showed that the price
and promotion were significant on buying decision. The findings suggest that the
entrepreneurship should focus on the price and promotion of ready-to-eat food. The
results contribute to develop marketing and management within food industry. In
addition, findings of this study verified the relationship between marketing mix and
buying decision of consumers towards ready-to-eat food in convenience stores
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B Std. Error Beta
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F 27.372
Sig. .000
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